th 7Y I W 8 8y SO 458 32 /2015 SR 44—

BE E N S A e 85 BB B BY AR B [ R

EAEAESLEREEAZN[EE ¢

HEHGN20IFE2H 230 R E W % - 15738 & &k &R g afam A
WA RBEENREME  SFBRAEU - NFBINAE EE R 5
HEAE2ZHLIOHAMEy THEREHEAH AeHERERMAE ) &2 -
FHELE BROEREANZFE0L4FESHOM " AH NEHEFEET
AREBERFAE MERKSHE BRERALERESEET (FF
fEEE T BRG] ) > I\mA (EWEREER) fvwmEaEE - EAH
ANBEFZTHWARE -

NEBEHBEES TR rEHAS AHEEENVRES AFENILE  BER
ABE&EEGENZ[EREHEAEYERMFEL T [E - & F TS L0 E
PLTRE S BRSIH SSRGS c A EES g R AR P
PRAHBE I RE - E&EA T -

1) tHAHACHER BAERLRERLAZFTUMEESIA
TEWAHARHEESEELM, ?

H 2010 /46 - ABEEXRBTERFRIEAN NEHEBLWN AR
Py (FEWGRE SR ) - (EUWEREZ AT ) & h b8 R &K &
B('EER ) ETHENEFEHSAEEH S IHES
sCH B > EREMUIEEREEE TE > A EE - M A TH
Jepk B EELENE > HIRE A RS AW AESE - HE > EFEERET
By (FEUWER B B EC i) EZ2mE AN NEsL - AFERE (GEEBET
AERRET) B 76 EFERMELSE > Eal LR -

NEEH - Bk (JEERE TEMRA) oy GEUWEE S it)
M NBNER S ERRZE > A SRR RO A B AR E B /S
A PR SCATRE & X 1T WS R B /2 A A Y DO R -

YE2014E3 0 B E B KD G R R P LT
www.pcpd.org.hk/english/resources_centre/publications/files/p2p_survey_e.pdf
20 I % 7 2014 4F 12 A RL B B A 5



B fE (JEEBETERE) TH (EWERE B ) oI LIEE
FrAa N ANEIHES > w2k EA G H K EANER - H8 (EAER R
BRGRBT) (" RABR RO 5 ) S A R P R U B R (o R (E N & R Y B S

HE - (BEWEREERM) EmE AY NEE > @SB HEHEF
H—uh AR > mRARE - OB EJELEWAREES - A&
REZEDRENER - HERABAEU -

M R TR, > TRAETEEWREEME > R EU
FIEHERR > B iR B R L > BB E &R AR R B
CEHEE)NBEPR R AFFELRS  HELRHMAZE " THEME 975
% e

e B8 ek A (8 AN B R AU > A FHIET 55— (EEUGRE F st
Rl Eb WA {18 A [ 04 e (8 GR35 75 8 B B B 0% 35 ) oy il /8 B 1] 4E U &R
BB G EAE A A R & A A R o i % PR e E A R
FRREL > HIOHEZ G AE -

ABHBILEGERF R EEFHE G Y N20154 17 2HNE
S AR 5 7 3 0 39 R - 9 45 2 R R 4
SRR T R RN - B 197 7 AR I % AP T — T
wMEAT  HARERHAE AN AREEENER > EWN
32 17 S 1 2 B 00 » DT L M T T 2K BB B (2 94 B 3 0 4L
0 - R T A B T R S R bR R R 2t o T R O
B OMERAERERETARSS

(2) EAFELREERSZ MM 05T H A $ A e 36 B 5t 2 JE
A ?

NEE2013FA4H 1H #2015 1 H 31 H » MU £114695% 45 Bf (3 A 8 N &
BHRYAN S N E G - HERMAHEERFERRAKL—7A -

H{E2013FE4H 1HE > IRBESTHIRLEE GR BT - B 8% i 2 2 3R HURF E 5
B mHEEEREEEHNA > LACEGHMMNEE EEHEE —
RABFHEER > FTEANGHETAREWEHEHNAE  BEEBRE
Ry b AT £t 7B W 5K - 1T B R A JR (R BB A Y EOR R 3R E B AR
B BEHBAMRICEL IR > qJRIET - AFBUWEE LD HRE

*I73% & CB(4)324/14-15(03) 5k 32 fF



g > GEXEGFEMNEREN S EmiE - 52013545 1H#E -
RMEER2IFLHFTEET  HESRAEFREEZE -

NEBEWHEEZETWE gARNE INEEZBMRH AR TEL
BAFIINAKE  FF -TEHE -

HIEMEEME > FEZSITEFE - a0 > 27 B R A BCE]E S R Y
EH R e A A E RN E BTN - AR B
o fE > NEE R EAERAEN#E EA AT -

RN A EEH T RBMERZE RERZUD T @ hE
FEBARBBEBUT R SF -

TPV b R T 8BS 5 9 R RE A B A9 TL 85 0 DRI R @R A
HERZAFAHBTNERE T -

(CZ—FE=H 7 B

P B E R
—E—HE=A



RRGEE

Special Feature

BEEEE  ABAEHES

PCPD News TL[EZ 8 AF @M o Issue no. 30

Questions and Answers: Person-to-person ("P2P") Telemarketing Calls
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How do the 2014 figures
compare with the 2008 figures?

They show a growing
preponderance of the calls,
with more people responding
negatively to the calls:

2008 | 2014

91%

receiving calls

Frequency of calls as assessed| 8%

23%

by proportion of respondents
receiving 6 or more calls per

week

Proportion of respondents

43% | 49%

indicating to the caller they
were not interested

Proportion of respondents

46% | 28%

who would listen to the caller
before deciding if they were
interested

Proportion of respondents

1% | 21%

who would discontinue the|(at most)
call without listening to the

caller

Proportion of respondents

81% | 81%

reporting that the calls had
caused inconvenience to

them

Proportion of respondents, -

99%

reporting inconvenience
who considered the calls had
caused nuisance to them'



Q2: But surely the calls must have
brought some benefits to some
people?

A2: The 2014 figures show fewer
people reported gains from the
calls:

2008 | 2014

Proportion of respondents| 13% | 6%
who had derived benefits

from some (not all) of the

calls

Proportion of respondents 21% | 16%

who had concluded
commercial transactions
during some (not all) of the
calls

Q3: Are the 2014 figures statistically
valid?

A3:  Yes, for most of the figures
quoted above. The researcher
the PCPD commissioned to
undertake the 2014 survey
was the same researcher who
undertook the 2008 survey.
The statistical testing of the
2014 survey results and the
difference between the 2008
and 2014 results are found in
the full report at www.pcpd.
org.hk/english/resources_
centre/publications/surveys/
files/p2p_survey_e.pdf. The
broad picture revealed by the
survey results is indisputable,
namely, while the P2P calls have
successfully brought benefits to
a relatively small proportion of
the population, the majority has
been caused nuisance and the
trend is worsening.

Q4: Any tightening of the regulation
of P2P calls would affect
adversely the employment and
livelihood of tens of thousands
of people engaged in the
telemarketing industry?

A4: The cost of maintaining the
status quo is the inconvenience
and nuisance caused to the
majority of the population.
This contrasts with the position
in Singapore where a do-not-
call register (for P2P calls, text
messages and fax messages) was

Q5:

Ab5:

Q6:
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Q7:

A7:

set up in early 2014 and, in an
effort to enrich the value of the
jobs in the domestic economy,
they do not mind a reduction in
the low value-add telemarketing
activities. If Hong Kong follows
suit, the worry about loss in jobs
could be addressed by allowing
a suitably long period for the
transition. The proposed register
could even be implemented on a
sector by sector basis rather than
on a full-scale basis. Assistance
could be provided to the affected
employees to upskill themselves
to take up higher value-add jobs.

Has self-regulation by
the finance, insurance,
telecommunications and call
centres been successful in
minimising the nuisance caused
to the public?

It is not mandatory for
telemarketers to join the trade
associations of these sectors.
Compliance with the relevant
codes of practice drawn up by
these associations is voluntary.

The proposed register would be
ineffective to curb calls made
outside Hong Kong, particularly
if the calls are made without the
use of personal data.

The setting up of an accreditation
system by the local telemarketing
industry to raise the professional
standards of its members is worth
considering. Accredited callers
could distinguish themselves
from non-accredited callers
(including those operating from
outside Hong Kong) by using
telephone lines bearing unique
and readily-recognised prefixes
(to be specially assigned by the
Government).

Are the new provisions under
the Ordinance good enough to
deter unwanted P2P calls?

The Ordinance is engaged
only when the calls involve
the use of personal data. The

1. ERRBRBIABABHEFNZTE  AITEEBERTRBEEHEFBXTMENZTE -

All respondents who had received P2P calls, excluding those who never considered that P2P calls caused inconvenience to them.
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2014 survey revealed that only
27% respondents reported
that over half of the calls they
received specified their names,
implying that the problem of
P2P calls is due more to cold
calls not involving the use of
personal data. The advantage
of the proposed register is that
it can cover all calls, including
randomly generated calls
without the use of personal data.
Further, under the Ordinance,
the consent to receive marketing
messages and the subsequent
exercise of opting-out are
arranged on a company by
company basis. By contrast, the
proposed register is a one-stop-
shop that enables the consumer
to opt out of all unwanted
telemarketing calls at one go
and at the outset. Regulation
under the Ordinance and setting
up of the proposed register can
complement each other.

Is it easier for the proposed
register to be set up under the
Unsolicited Electronic Messages
Ordinance (“UEMO”) and
administered by the OFCA,
or under the Ordinance and
administered by the PCPD?

The UEMO option should
be easier. The UEMO is so
structured that if it is decided in
future to bring P2P calls into its
ambit, such decision could be
effected expeditiously by way of
an amendment notice published
in the Gazette under section
7. Besides, as OFCA is already
administering a do-not-call
register for SMS, pre-recorded
messages and fax messages,
it would be administratively
expedient for them to take on
P2P calls. The administering of
the P2P call register by PDPO
would not be conducive to the
efficient use of public funds and
the public would certainly find
the arrangement confusing and
less than customer-friendly. P
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